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EURONICS GROUP PARTNERS WITH UEFA WOMEN’S FOOTBALL 
 
Amsterdam 20.5.2021 
 
EURONICS GROUP, the leading consumer electronics retail group in EMEA, is the latest 
global brand to commit its support for UEFA Women’s Football by becoming an official 
sponsor of all UEFA’s women’s competitions including the UEFA Women’s Champions 
League and Women’s EURO 2022 and 2025. Euronics Group and its member 
organisations are also proud official partners of the Together #WePlayStrong campaign.  
 
The announcement of the four-year deal offers an exciting opportunity for Euronics Group 
members, as official Electronics Retail Partners, to continue to harness the Euronics ethos 
of creating a ‘human touch in a digital world’. It additionally provides the possibility for 
Group members to invite football fans to take part in activation opportunities both online and 
in-store. 
 
The partnerships will see 22 international Euronics Group members support women’s 
football in each of their communities by being main partners of the UEFA Women's 
Champions League, the UEFA Women's EURO, the UEFA European Women's Under-19 
and Under-17 Championships, and the UEFA Women's Futsal EURO, as well as UEFA's 
Together #WePlayStrong programme, which is aimed at encouraging more girls and 
women to play football. 
 
“This partnership is a key milestone for the Euronics Group.” says Hans Carpels President 
of Euronics GEIE. “We are excited to activate this UEFA partnership in our local 
communities with our members, suppliers, and partners. Providing an opportunity for us to 
enhance the ‘beautiful game’ together”.   
 
“We are delighted and proud to be one of the trailblazing brands in supporting UEFA 
Women’s football at all levels” John Olsen added, Managing Director of Euronics Group. 
“This is an electrifying moment in the evolution of the sport – and for our business. We are 
committed to the future of women’s football, and we are excited in helping to accelerate the 
women’s game through this partnership”. 
 
“We are delighted to be welcoming Euronics as a UEFA sponsor for the first time and it 
shows the speed at which women’s football is developing that this ambitious brand chose to 
partner with us,” said Nadine Kessler, UEFA’s chief of women’s football.   
 
“Women’s football has so much potential and the next few years are going to be an 
incredibly exciting time on our journey. The UEFA Women’s Champions League featuring a 
16-team group stage as well as centralised marketing and TV coverage from next season 
and next summer’s UEFA Women’s EURO in England, will provide Euronics with excellent 
opportunities to increase their visibility into key markets.  
 
The basis of this partnership is the shared belief in the enormous potential of women’s 
football. Through this 4-year commitment, Euronics Group aims to support the growth of the 
game by backing UEFA’s plan to cement football as the leading female team sport in 
Europe.   
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Euronics Group is the leading consumer electronics retail group in the EMEA and CIS regions, 
composed of multiple brands such as Euronics, Boulanger, Teknosa, Sharaf DG,  Milar, El-salg, 
Foxtrot, Electro World to name a few across 37 countries. Comprising more than 8,500 outlets, 
the Group brings innovative electrical products to consumers via a universal omni-channel 
approach.  Euronics Group has reported consistent year-on-year growth in turnover and 
revenue since it was founded in 1990, irrespective of periods of economic instability, 
demonstrating that the Group’s focus on service and innovative solutions is unparalleled in 
its market.   
 
 
 
 
 
Image credit: Chelsea FC v Barcelona: UEFA Women's Champions League Final -  
GOTHENBURG, SWEDEN - MAY 15: UEFA Chief of Women's Football Nadine Kessler and Euronics General 
Manager John Olsen pose with the trophy prior to the UEFA Women's Champions League Final match between 
Chelsea FC and Barcelona at Gamla Ullevi on May 15, 2021 in Gothenburg, Sweden. (Photo by Boris Streubel - 
UEFA/UEFA via Getty Images) 
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